HUMAN SERVICES CAREER CLUSTER DESIGN

Fashion, Apparel, Interior Design (F.A.l.D.) Pathway — CIP Code 19.0999

Approved Pathway:

1) Includes minimum of INTRODUCTORY LEVEL
three secondary-
5 b Career & Life Planning 22207 .5 credit
) Includes a work-
3) Consists of a **Drafting 21102 .5 credit
SatiEls Intro to Family & Consumer Sciences 45001 1 credit

Introductory-level,
Technical-level, and

Application-level TECHNICAL LEVEL
courses.
4) Supporting
glocumentation . *Essentials of Fashion, Apparel & Interior Design (F.A.l.D.) 30110 .5 credit
includestaeRleiel F.A.l.D. Merchandising & Entrepreneurship 30112 .5 credit
Agreement(s),
ge”'f'cat'on' Fashion and Apparel Design (Strand A) Interior Design (Strand B)
mr;?:;:ment . *Fashion Trends 30111 .5 credit | *Interior Design | 19263 | .5 credit
and a Program of ’ *Apparel Production | 19201 .5 credit | Interior Design Il 22212 | .5 credit
Study. Apparel Production Il 19203 .5 credit | **Architecture Design 21103 | 1 credit
5) Technical-level and
Application-level
courses receive .5 APPLICATION LEVEL
state-weighted
funding in an
approved CTE (Strands A & B)
ELIE Fashion, Apparel & Interior Design (F.A.l.D.) Studio 30160 .5 credit
Career Connections 22275  .5credit

*Required for Pathway approval per Strand. **Only for Interior Design Strand.



Family and Consumer Sciences Field
FAID Pathway
CIP Code: #19.0999

Please refer to the pathway origin for the following course competencies which are deemed important to the FAID Pathway:

Course Code/Title: Pathway Origin (CIP Code) Comments:

21102—Drafting Construction and Design (46.000) Interior Design Strand Only Option

21103 —Architecture Drafting Construction and Design (46.000) Interior Design Strand Only Option




Learmer: Grade:

KansasHumarsServices Cluster Teacher Sehoal-
CourseCareeg&LifePlannin, Entolled Date: Completion Date: Graduation Date:
Course: #22207 Credit: .5 cr

CIPCodes Family19.079%arly Child: 19.0709; Teach: 13.0101; Leamer Signature Teacher Signalure
Government: 44.0401; Travel: 52.0901; Redtaiao4; FAIDI.0999

RatingScale:
3 SkilledWorkdndependently
2 Limitecbkills/Requiréssstance
1 Skillundeveloped
0 Noexposurénstructionortraining

DirectionsThefollowing competencies are refpifelthpprovaidfa coursena Humarservice€lusterThese skills ad@ectly tiedo the career ready practices and therefore important to all Family and
Consumer Sciences car&@reckheappropriateumbetoindicatéhelevel ofompetenagachedorlearneevaluation.

COMPREHENSISEANDARL2.Q Evaluate management practices related to human, economic and environmental (E&iitdes: FCS2.0)

Benchmarlk2.1 Analyze strated@salance multiple radesresponsibilitiéadividualamilyand career). 32 L p
2.1.1 Compare and contrast occupations that fit individual interests and personal life goals (i.e. interest survey results).
2.1.2 Research, amdaluaterformaticioset SMART personal and family goals. .
2.1.3 IApplffundamental knowledfgost benefitelated tpersonal and fangibalachievement.
2.1.4 Summaridecaklndglobal policigssuesandtrendsntheworkplacendcommunityataffecindividuals
2.1.5 IAnalyz¢he effectsfsocialeconomignd technologicilange oworkandfamilydynamics (i.e. dual career families, work at home trends, job splits, g4
2.1.6 IAnalyzevayghat individuedreeplans caaffecthef a mcapagitfomeegoaldorothefamilynembers.
2.1.7 Predicpotentidmpacbfcareepathdecisions drmalancingiorkandfamily responsibilities.
2.1.8 Identifgommunigndhumamesources fareetingndividual and famigeds (i.e. personal knowledg@rafiinagencies, educational institutions,
2.1.9 Practice solvingalworldproblems related to career /life goal setting and life balance. (i.e. meal fladgetidadaily work juggling).
Benchmark:2Enhance job application and retention. 32 1 0
2.2.1 IAnalyze careehoicesodetermintheknowledgekills, andersonality traits associaigachcareer.
2.2.2 Practice pubBpeaking skills to build personal confidence and enhance employability.
2.2.3 Demonstrajebseeking skills.
2.2.4 IAnalyze strategies for job retention, addressing job performance weaknesses and how to leave a job appropriately.
2.2.5 IAsses$ealth, wellnessdworksafetyconsiderationd the worker in a variety of careers.
2.2.6 IAnalyzéhe impact of amdividu&d career decisiom personal goals, relationships, fibanetitandtheimpact on thationahndglobatommunity (.as in
picking one field over another).
2.2.7 Demonstrateamworéindleadership skiltsfamilyschool, and commusiifings (e.g. FCCLA experience).
2.2.8 Demonstrate respect for others regardless of age, geadenasoiti@r culture.

Benchmark2.3 Enhanceareer readiness through pracimmgpriatkills in classroom, community and family situations. ‘ 3 ‘2 ‘1 ‘0 ‘




2.3.1 Demonstrappropriatesommunication skiisrballisteninggndwritingskillsfocommunicatdearly.

2.3.2 Practicappropriateocial skills, mannarsgetiquettéravarietyf settings.

2.3.3 Identifgommoraskghatrequiréndividual® useproblersolvingkills

2.3.4 IApphproblensolvingndcriticathinking skills to address personal, professional and/or community settings.

2.3.5 Creatdédeas, proposals, aotutiontoovercome barriers to personal goal achievement.

2.3.6 Use math and science (as appropriate) principles when addressing career and life goals.

2.3.7 Evaluate career portfolios (electrphigsaraljolearn how tiocumerknowledgskills, and experiesice

2.3.8 Establish a persopattfolio (electronic or hard copy) to begin to document personal achievements and experiences
2.3.9 Use technology appropriately to access, manage and/or create career information (i.e. practice internetretfijcs, avoid identif
2.3.10 Critiquéhephysicandsociaknvironmetreduceonflicand promosafetynfamily and community settings

2.3.11 Identify personal rights and responsibilities as an employee and huisltiiadslress

Additional comments:




KansafHumarServices Cluster

Courseintroduction to Family and Consumer Sciences Leamer: Grade:
Course#45001  Credit: 1.0 cr Teacher: School:
Enrolled Date: Completion Date: Graduation Date:

CIP Codedramily: 19.0799; Early Child: 19.0709; Teach: 13.0101;
Restaurant: 12.0504; Tr&d2090FAID19.0999

Learmner Signature Teacher Signature

RatingScale:
3 SkilleedWorksndependently
2 Limitec®killsRequiré\ssistance
1 Skilundeveloped
0 Noexposurénstructionortraining

Directions: The dlloringcarpetenciesare required br fullapprovalof acaurseina HumanServices ad EducaionandTrainingJuser. These skills agd@ectly tiedo the career ready practices and therefore
important to all Family and Consumer ScienceSherktsappropriate number toindicae e levebfcarpetencyreached forleamer evaluion.

Comprehensive Standaido Enhance knowledge, skills and practices required in family, work and community settings. (FCS1.0 & FCS6.0)

Life Literacy Skillhese skills address the personal health of thedridiaittially healthy, socially healthy, physically healthy, emotionally healthy. dihetéy dlelifoate career ready practices and
therefore important to all careers.

Benchmark:1EValuatéhesignificanasf familyanditsimpaconthewelbeingf individuaénd the community. 3121110
1.1.1 Analyz¢he family as the basiitofsociety.

1.1.2 Apply critical thinkémglproblensolving in family settings.

1.1.3 Identify theole oFamiland Consumer Sciences Eduaatimuevelopmentpérsonajrowtlandfamilydevelopment

1.14 Understand the impact of family on the community in which they live.

Benchmar:2 Analyzéunctionandexpectations of posititerpersongglationships. 3|12 (110
1.2.1 Understand the interrelationship of communication modes (i.e. verbal, nonverbal, written, social media,disterisigo pdiugssing

1.2.2 Useappropriasommunicatigtrategies ftremoskeffectiveutcome.

1.2.3 Demonstratbeuseofverballisteninggndwritingskillsocommunicatgearly.

1.24 Respect others in diverse personal, family and community settings.

1.25 Apply the rolesdecision makiagdproblensolvingn reducingndmanaging conflict.

1.2.6 Identifgituationthatrequirgpersondhterventiosndthosehatrequirgrofessionaksistance.

1.2.7 Manag¢hephysicadndsociaknvironmetireduceonflicand promosafetyna variety of settings familyworkcommunitgnd cyberspace).

Benchmarkt.3 Evaluatelationshighatmaximizeuman growémddevelopment. 3|12 (110
1.3.1 Identifigtrategiethatpromotduman developmémtjuding h i | gtowth andeselopment.

1.3.2 Listcriteria fgerovidingualitcareofpeople across the lifespaa fasily memheareprovider and employee).

Benchmarkt.4Analyzenanagemestrategies personal resourdesneegoals. 312|110
141 Examine purpose of perdovacigblanning.

1.4.2 Identify soundanagement princifitggpoersonal financial practices.

1.4.3 Practice being a wisasumesf goods and services.




144 Usetechnologgnd otheoolso manag@ersonal andork(schoolesponsibilities.
145 Analyz@ortfolios (electroniband copyd learn how timcumerknowledgekills, anéxperienc@Family and Consumer Sciences (i.e personal develof
caeer related).
1.4.6 Establish a personal portfolio (electronic or hard copy) to begin to document personal achievements and experiences.
Benchmark:5Analyz¢hefactorshatinfluencpersonandfamily wellness acrosditaspan. 312 |1
151 Evaluatéherelationshigfphysicakocial, emotionahd mentalellness.
152 Identifyeliablsourcesfnutrition and wellnegsrmation (i.e. labeigAUSDA, CDC, KS and US agencies).
153 Analyz¢herelationshipf knowingpowtocookio prevent and/onprove healtionditionge.g.obesityhigh blood pressure).
154 Demonstrate basic cooking skills to enhance healthy food consumption.
Benchmark 1D@monstraliée literacskillsequireorsuccesmthefamilyworkplacandcommunity settings. 312 |1
1.6.1 Compare and contrast leadership and being a leader, to teamwork and being a team player.
1.6.2 Research, apply, awdluatérformatioimaccomplistasks.
1.6.3 Demonstragdfectiveommunication in family and community settings
1.64 Demonstrate respect for diversity and cultural differences.
1.65 Createdeas, proposals, antutionsoaproblem.
1.6.6 Determintemost appropriagsponseoworkplacéschooljituationbased okegabndethicatonsiderations.
1.6.7 Demonstrate basic understanding of consumer rights and personal finance.
1.6.8 Demonstrateamwork atebdership skills.
1.6.9 Practice balancing work and life management skills.
Benchmar:7Analyz@ersoniaolesandresponsibilitiésmilywork and commusigtings 312 |1
1.7.1 Assespersonatrengthsnterestsieedsand preferencasingormahnd informaksessments.
1.7.2 Analyzepportunities famploymeand entrepreneurial endeavithghuman services and relfgedily and Consumer Sciararegareas.
1.7.3 Identifghedifferencbetween nonprofindforprofipprovider of goods and services.
1.7.4 Demonstratpalityvork.

Occupational Family and Consumer Sciences Introdudtese competencies address an introduction to the range of careers which are found within Family and Consumer Sciences.

NOTESelect the following as deemed appropfuatthe local Family and Consumer Sciences Depar@mabr more career paths are suggefstehclusion.

Benchmarlt:8Analyzeareepathsavithirfamily and commueéyvices. 312 |1
1.8.1 Understand the preveragpect of family and consucreices, and the intervention fal@ibf and community sergeegrs in meeting personal and fan
1.8.2 Identifghe traitand skills needixbea successfalervice providathefamilyand communggrvice$ield.
1.8.3 Explaithe need for prevention education and advocdaynikgthimd community services
1.8.4 Summariztheeducationrainingndcareersvithifamily and commusiyvices (i.socialvorkfamily therapyeriatricenter directahild and family
advocatdamily andonsumesciences educator).
Benchmark:9Analyzeareepathawithirthefoodsciencefpodtechnologiedietetics antutritiomdustries. 3121
1.9.1 Understand the relationship of family and consumer sciences life literacy skills as foundational to food, stietetiestandnultrgien industries.
1.9.2 Identifyraitsandskills need feuccesithefoodsciencefoodechnologiedieteticand nutritiomdustries.
1.9.3 Explaithe roleandfunctionsfindividualisfood science, food technologies, dietetics and nutrition industries.
1.94 Summariziheeducationrainingndcareerinfood, dietetics, nutriiodwellnessi(e.nutritioeducatodietician, famdypdconsumesciencesducator).
Benchmark:10Analyzeareepathswithirearly childhoagtjucatioandrelatedervices. 312 |1
1.10.1 Understand the relationship of family and consumer sciences life literacy skills as foundational to eartyastildblatet] sdudats.
1.10.2 Identifyraitsandskillsneedorsuccesitheeducatiofield(e.g earlychild K-12).
1.10.3 Explaithe roleandfunctionsfindividualis early childhood, education and related services..




1.10.4

Summariztheeducation, trainisugdcareersnearly child developnardservicesnd educati@mdtrainingi.e.earlychildeducatiorgentedirector, child
development specialist, familgomstimesciences educatelementary teachsyeciaservices director).

Benchmark:11Analyzeareepathswithirconsumeservice and advocacy

1.11.1 Understand the relationship of family and consumer sciences life literacy skills as foundational to conswemes.and advocacy car
1.11.2 Identifyraitsandskillsneedorsuccesithe consumer seniizgustries.

1.11.3 Compare ammbntragtonsumegervicandcustomeservice.

1.11.4 Explairthe roleandfunctionsfindividuali& consumer service and advocacy..

1.11.5 Summariztheeducation, trainiagdcareersnconsumeserviceand advocagye financigblanningsreditounseling, insurance, egtataing,

consumer advocafemilyandconsumesciencesducator).

Benchmark:12Analyzeareepathswithirtextileapparel andterior desigmdustries.

1.12.1 Understand the relationship of family and consumer sciences life literacy skills as foundational to tendite] egigarieldustriese

1.12.2 Identifyraitsandskills need feuccesithe textile, apparel artdriodesign industs.

1.12.3 Explainhe roleandfunctionsfindividuals textile, apparmhdinteriodesign industries.

1.12.4 Summariztaeeducation, trainimgdcareersntextile, apparel d@nteriodesign industrigs.interiodesigninteriodecoratogpparel desigset design, textile

design, interiand/oappareierchandisinigmilyandconsumesciences educgtor

Benchmarlt:13Analyzeareepathswithirfoodproduction, culinary andfoodservices industries.

1.13.1 Understand the relationship of family and consumer sciences life literacy skills as foundational to foodrtweshactany saliviagyindustries.

1.13.2 Identifyraitsandskills need feuccesinthe foogroductiorulinary arendfoodservicéndustries.

1.13.3 Explaithe rolegjutiesandfunctionsfindividualigfood production, culinaryaaidfoodserviceindustries.

1.13.4 Summariztheeducation, trainiagdcareeranfoodproductioculinary arts af@bdservicesndustrief.e. chefookrestaurant manageatererfoodstylistyait

staff, food service director, professional taste tester, food critic, Family and Consumer Sciences Educator).

Benchmark 1.Malyzeareepathswithirhospitality, lodging and event planning industries.

1.14.1 Understand the relationship of family and consumer sciences life literacy skills as foundational to hesitdl pahoduing dustries.

1.14.2 Identifyraitsandskills need feuccesinthe hospitality, lodging and event planning fields.

1.14.3 Explaithe rolegjutiesandfunctionsfindividualishospitality, lodging and event planning careers.

1.14.4 Summariztheeducation, trainiagdcareeranhospitality, lodging and event pldimitie event planner, hotel manager, bed and breakfast owner, ho

coordinator, travel agent, tour guide and Family and Consumer Sciences Educator).

Additional comments:




KansafHumarServices Cluster

FAID Pathway Leamer: Grade:

_ Teacher: Schoal:
Courseintro to Drawing Enrolled Date: Completion Date: Graduation Date:
Course: #3000Q%edit: .5 cr
CIPCode FAID 19.0999 Leamer Signature Teacher Sighalure
RatingScale:

3 SkilledWorkdndependently

2 Limiteckills/Requiréssstance
1 Skilundeveloped

0 Noexposurenstructionortraining

DirectionsThefollowing competencies are refpifeitapprovaidfa coursena Humarservice€lusterThese skills at@ectly tiedo the career ready practices and therefore important to all Family and
Consumer Sciences car&@heckheappropriateumbetoindicatehelevel ofompetenagachedorlearneevaluation.

COMPREHENSISEANDAR330 Develop and apply technical skills of art in Fashion, Apparel and Interio(H2¢Bigpplications.

Benchmark331 (UNDER DEVELOPMENT) 3R 1 [0
Benchmar832 (UNDER DEVELOPMENT) 3R 1 0
Benchmark333 Enhanceareer readiness through pracjmimgpriatkills iffAID adituations(DRAFT) 32 L p
333.1 Demonstraggppropriate communication skitlsaflisteningandwritingkillsyocommunicatdearly.

333.2 IApply art to communicate messages related to FAID

333.3 Identifgommoraskghatrequiréndividual® useproblensolvingkills

333.4 IApplyproblensolvingndcriticathinking skillské&\D projects

333.5 Creatdédeas, proposals, aatlitiontoovercome barrierptojecyoal achievement.

333.6 Use math and science (as appropriate) principles whenrAlibessiggals.

33.3.7 Establishnd/or add gopersonal portfolio (electronic or hard copy) to begin to document personal achievements and experiences

33.3.8 Use technologppropriately to access, manage and/or create career information (i.e. practice internet ethics, avoid identify theft)

33.3.9 Critiquéhephysicandsociakbnvironmeit promotsafetyn FAID aitettings

33.3.10 Demonstrate employability skills in FAID art classroom.




Additional comments:




Kansas Family and Consumer Sciences
Family & Consumer Sciences Field Learner: Grade:
CourseEssentials of Fashion, Apparel and Interior Design (FAID)

Teacher: School:
CIP CodeFAID19.099%Course #0110 Enrolled Date: Completion Date: Graduation Date:

Rating Scale: 3 SkillaWorks Independently

2 Limited SkillsRequires Assistance Learner Signature Teacher Signature
1 Skill Undeveloped
0 No exposurdo instruction or training

DirectionsThe following competencies are required for full approval of a coursedarveétuamhEducation and Training Cluster. Check the appropriate number to indicate the le
competency reached for learner evaluation.

COMPREHENSIVE STANDARD:Build foundational knowledge and skills required for careers in fashion, apparel and interior design.
Benchmark: 25.1 Analyze the fashion, apparel and interior design industry as a career choice. 3|12(1]0

25.1.1 Identify roles and responsibditiagividuals engaged in fashion, apparel and interior design careers.

25.1.2 Analyze opportunities for employment and entrepreneurial endeavors for this field.

25.1.3 Summarize education, training and credential requirements for career paths in fashion, apparel, textitesnihextibitdesgjgnse
costuming and etc.

25.1.4 Understand the impact of legislation, industry standards, labeliteyyarah ldi@gFAID industry.

25.1.5 Explore the global nature of the FAID industry.

25.1.6 Analyze the benefit of membership in professional organizations related to the FAID industry.

Benchmark: 25.2 Demonstrate understanding of fundafashtah, apparel and interior design. 3|12(1]0

25.2.1 Understand the role of the design elements and principles in good design.

25.2.2 Evaluate the principles and elements of design used in a variety of interior, textiles and apparel applications.

25.2.3 Compare and contrast how design elements and principles are used in the fashion and apparel vs the integior design applic
25.24 Explain the production process for creating fibers, yarn, woven and knit fatwinge edilegoroducts.

25.2.5 Understand relationship between fiber functionality, wear and usability to differing applications.

25.2.6 Analyze wall and floor coverings as to functionality, wear and usability.

25.2.7 Explain the waysiihich fiber, fabric, texture, pattern and finish can affect visual appearance of textiles in apparel and interior,
25.2.8 Apply basic and complex color schemes and colory theory to develop and enhance visual effects and mood.

25.2.9 lllustrate understanding by generating well designed examples of apparel and interior design.

Benchmark: 25.3 Demonstrate technical knowledge and skills of equipment and procedures used in fashion and apparel. 3|2 |1]0

25.3.1 Understand and wgmpropriate terminology in fashion design, apparel production, textile descriptions and interior design appli

25.3.2 Analyze work flow and work triangles for effectiveness in both apparel and interior design work spacepland.residential floor
25.3.3 Identify and appropriately use studio tools (fashion, apparel and interior design).

25.34 Create basic sketchekefd garment designs, fashion lines, scaled floor plans, elevations and renderings.

25.3.5 Demonstrate basic ability to use technology related to the FAID industry.

25.3.6 Identify considerations in the developmgmdofch that meets client needs.




Benchmark: 25.4 Develop career readiness in the fashion, apparel and textile industry.

25.4.1 Participate in civic/community leadership and teamwork opportunities to enhance customer relation skills (i.e. FCCLA).

25.4.2 Interpret directions to appropriately usiliovjzrocedures and establish foundational industry work habits.

2543 Create a reference of reliable sources of information (informational texts, internet, and/or technical nthtpais)icoavideting
design or production assignments.

25.4.4 Develop personal goals and objectives, including prioritizing tasks to be completed using timelines and tiradguaaratyskilkntok
improve workflow and meet deadlines.

25.4.5 Generate new and creative ideas to solve problems tgibgapustsible solutions in lab settings.

25.4.6 Compare and contrast the cost of doing business across price points (e.g. constructing, manufacturingtesdtiésirap ared paivihg
fashion products, how to set pricing for intignondes.

25.4.7 Demonstrate safe work habits and procedures, including injury protocol, for reporting and handling accigleistangdreafetyiamc
lab. (i.eelectrical equipment, use of technology, cutting tools, storage of equipment, first aid, etc.)

25.4.8 Demonstrate ability to communicate and resolve conflicts with a diverse classroom setting independently.

25.4.9 Manage personal work habascomplish assignments.

25.4.10 | Create an electronic or physical portfolio for use in demonstrating knowledge, skills and experiences wf include ¢
garments, product samples, and pictures of completed work.

25.4.11 | Communicate fashion, apparel and textile knowledge to others.

Additional comments:




Kansas Family and Consumer Sciences
Family & Consumer Sciences Field Learner: Grade:
CourseFAID Merchandising and Entrepreneurship

Teacher: School:
CIP Codef-AlD19.099Course #0112 Enrolled Date: Completion Date: Graduation Date:

Rating Scale: 3 Skillétlorks Independently

2 Limited SkillRequires Assistance Learner Signature Teacher Signature
1 Skill Undeveloped
0 No exposurdo instruction or training

DirectionsThe following competencies are required for full approval of a coursedarvaeétuamhEducation and Training Cluster. Check the appropriate number to indicate the le
competency reached for learner evaluation.

COMPREHENSIVE STANDARD:Integrakmowledge, skills gmdcticethat align to fashion, apparel and interior design.
Benchmark: 29.1 Analyze business practices within the fashion, apparel and interior design industry. 3(12 1110

29.1.1 Identify quality customer service indicators.

29.1.2 Analyze the consideratimtessary when working with culturally diverse clients.

29.1.3 Investigate common methods of promoting FAID services.

29.1.4 Analyze influence of mark up, mark down, cash flow, pricing custom work, staffing costs and overhead on profit margin.
29.1.5 Critique merchandising layout and strategies for effectiveness in meeting target client needs.

Benchmark: 29.2 Analyze merchandising and entrepreneurship in fashion, apparel and interior design applications. 3(12 1110

29.2.1 Understand human needs vs wants and impact on merchandising products and developing new products.

29.2.2 Analyze the role of professional organizations in offering entrepreneurship support.

29.2.3 lllustrate use of color in merchandising and sales (both in store theme and product displays).

29.2.4 Analyze layout, traffic flow, and sales enhancement strategies in fashion or interior décor project business stores.
29.2.5 Demonstrate abilityselect fibers for best application as determined by consumer need, trend, form and function.
29.2.6 Analyze a basic business plan.

29.2.7 Critigue types of businesses (e.g. franchise, independent owner, and corporation) and entrepreneurship options.
29.2.8 | Analyze the role of entrepreneurship in addressing innovation and trends, and meeting niche needs.

Benchmark: 29 Bemonstrate technical knowledge and skills related to merchandizing and entrepreneurship used in fashion and apparel.| 3 (2 |1 |0

29.3.1 Generate a store design and merchandising plans that takes into consideration energy conservation, aindieveezis afdlijpecse
points.

29.3.3 Demonstrate visual display skills utilizing design elements and principles effectively.

29.34 Analyze the need for sales to move product and free cash flow.

29.3.5 Demonstrate abilities to merchandize projects to meet a variety of target audiences.

Benchmark: 29.4 Develop career readiness in the fashion, apparel and textile industry. 312|110

29.4.1 Participate in civic/community leadership and teamwork opportunities to enhance customer relation skills (i.e. FCCLA).
29.4.2 Interpret directions to appropriately use tools, follow procedures and establish foundational industry work habits.




29.4.3 Create a reference of reliable sources of information (informational texts, internet, and/or technical nchepjaisirntcoevidsting
design or production assignments.

29.4.4 Develop personal goals and objectives, incluidiniggtisks to be completed using timelines and time management knowledge)
improve workflow and meet deadlines.

29.4.5 Generate new and creative ideas to solve problems by brainstorming possible solutions in lab settings.

29.4.6 Compare and contrast the cost of doing business across price points (e.g. constructing, manufacturingtesitiéeirap maned pairthg
fashion products, how to set pricing for fashion design work).

29.4.7 Demonstrate safe wothitkaand procedures, including injury protocol, for reporting and handling accidents and safety incident
lab. (i.e. electrical equipment, use of technology, cutting tools, storage of equipment, first aid, etc.)

29.4.8 Demonstrate ability to communicate and resolve conflicts with a diverse classroom setting independently.

29.4.10 | Manage personal work habits to accomplish assignments.

29.4.11 | Create an electronic or physical portfolio for use in derkoogtiesdoneg skills and experiences to include evaluations
garments, product samples, floor plans and pictures of completed work.

29.4.12 | Communicate fashion, apparel, textiles, and interior design knowledge to others.

Additional comments:




Kansas Family and Consumer Sciences
Family & Consumer Sciences Field Learner: Grade:
CourseFashion Trends

Teacher: School:
CIP CodeFAID19.099%Course 480111 Enrolled Date: Completion Date: Graduation Date:

Rating Scale: 3 Skillatlorksindependently

2 Limited SkillRequires Assistance Learner Signature Teacher Signature
1 Skill Undeveloped

0 No exposurdo instruction or training

DirectionsThe following competencies are required for full approval of a course in a Human Services and Education@hecKrdiniagpromiate number to indicate the level of
competency reacheddarner evaluation.

COMPREHENSIVE STANDARD:Integrakmowledge, skills and practices that align to fashion, apparel and interior design.
Benchmark: 28.1 Analyze influences the fashion, apparel and interior design industry. 3|2 |1]0

28.1.1 Analyzdashion, apparel, textiles, finishes and trimming over history.
28.1.2 Examine fashion designers which had an impact on U.S. fashion trends (e.g. trends established, influenqe=rion tiajpact ekyeil

today).
28.1.3 Compare and contrast the historical periods and how fashion, housing and interior design were related.
28.1.4 lllustrate the lifecycle of various garments (e.g. clothing, shieas). outer

28.1.5 Examine influences on style and trendsasttfie. political, economic, values, entertainment, media)
28.1.6 Understand the economic, environmental and global impact of product care and disposal.
28.1.7 Examine the impact of fashion, apparel and textiles on the health, safety and welfare of the public.

Benchmark: 28.2 Demonstrate fundamental trend setting in fashion, apparel and interior design. 3|12(1]0

28.2.1 Understand human needs vs wantaant of emotion on purchasing.

28.2.2 Analyze the role of professional organizations in the forecasting trend process.

28.2.3 lllustrate color forecasting.

28.2.4 Explore form vs function as it relates to fashion, apparepandiuetstile

28.2.5 Demonstrate ability to select fibers for best application as determined by consumer need, trend, form and function.
28.2.6 Analyze trends using principles and elements of design.

28.2.7 Predict trends which are examplesaflesign and based upon valid influences.

Benchmark: 28.3 Demonstrate technical knowledge and skills of equipment and procedures used in fashion and apparel. 3|12(1]0

28.3.1 Generate design that takes into consideration environmentahdedifiaiaad price points.

28.3.2 Demonstrate graphic communications skills in sharing trends with a variety of audiences.

28.3.3 Prepare visual presentations which use scale, legend and symbols accurately.

28.3.4 Analyze the relationgiifhe trend setter, mass production, manufacturing and selling of apparel products.
28.3.5 Demonstrate ability to think ecologically through recycle, redesign and sustainable design thinking.

Benchmark: 28.4 Develop career readiness faghien, apparel and textile industry. 3|]2|1]0

28.4.1 | Participate in civic/community leadership and teamwork opportunities to enhance customer relation skills (i.e. FCCLA).




28.4.2 Interpret directions to appropriately use tools, follow procedures and establish foundational industry work habits.

28.4.3 Create a reference of reliable sources of information (informational texts, internet, and/or technical nadppsish tooreyiketirey
design or production assignments.

28.44 Develop personal goals and objectives, including prioritizing tasks to be completed using timelines and tiradgeamaskilkntok
improve workflow and meet deadlines.

28.4.5 Generate new and creative ideas to solve problems by brainstorming possible solutions in lab settings.

28.4.6 Compare and contrast the cost of doing business across price points (e.g. constructing, manufacturingteattériagpareiepaidng
fashion products, how to set pricing for fashion design work).

28.4.7 Demonstrate safe work habits and procedures, including injury protocol, for reporting and handling accigleistiaangd reafetyiamc
lab. (i.eelectrical equipment, use of technology, cutting tools, storage of equipment, first aid, etc.)

28.4.8 Demonstrate ability to communicate and resolve conflicts with a diverse classroom setting independently.

28.4.10 | Manage personal work siddiiccomplish assignments.

28.4.12 | Create an electronic or physical portfolio for use in demonstrating knowledge, skills and experiences tf include ¢
garments, product samples, and pictures of completed work.

28.4.13 | Communicate fashion, apparel and textile knowledge to others.

Additional comments:




Kansas Family and Consumer Sciences
Family & Consumer Sciences Field Learner: Grade:
CourseApparel Production |

Teacher: School:
CIP CodeFAID19.099 Course #9201 Enrolled Date: Completion Date: Graduation Date:

Rating Scale: 3 Skillétlorks Independently

2 Limited SkillRequires Assistance Learner Signature Teacher Signature
1 Skill Undeveloped
0 No exposurdo instruction or training

DirectionsThe following competencies are required for full approval of a coursedarvaeétuamhEducation and Training Cluster. Check the appropriate number to indicate the le
competency reached for learner evaluation.

COMPREHENSIVE STANDA&RD:Apply foundational knowledge, skills and practices required for caregqsarefastddextiles.

Benchmark: 26.1 Understand the nature of the fashion and apparel industry. 3(12 1110
26.1.1 Analyze the production process of a garment from design to show room floor.
26.1.2 Analyze the cost of constructing, manufacturing, altering, or repairing textile, apparel, and fashion products.
Benchmark: 26.2 Demonstrate foundational understanding of fashion, apparel and textiles. 3|12(1]|0
26.2.1 Understand basic texéiteninology including weft, warp, selvage, bias, woven, knitted, felting, nap, hand and sheen.
26.2.2 Understand the effects of textile characteristics (i.e. natumaldesfiban color, pattern, weave/knit, etc.) on design, care, use, an
maintenance of products.
26.2.3 Describe manufacturing processes of textile fiber and fabricsehihfatoidditermine appropriateness to construction qualities.
vs knits/looping, felting, dying vs printed pattern, soil resistance, microfiber)
26.2.4 Explain the ways in which fabric selection influences garment desigbr{c ehditzetefastics, texture, pattern, and finish).
26.2.5 Use correct terminology for identifying, comparing, and analyzing the most common textile fibers.
26.2.6 Understand textile labeling information in regards to apparel construction textiles.
26.2.7 Identify appropriate procedures for care of textile product.
Benchmark: 26.3 Demonstrate foundational knowledge and skills of equipment and puseddnrieshion and apparel. 3|]2|1]0

26.3.1 Demonstrate basic understanding of construction content and technical vocabulary (i.e. pattern symbols|owicite)apte) esdain
backstitch, dartepstitch, basic hand stitches, basic overlock, hems & casings, zipper applications, etc.).
26.3.2 Interpret product information and operational documents such as pattern envelopes, guide sheets, pattelabgjimipols and texi
26.3.3 Reference reliable sources of information and use informational texts, internet, and/or technical matquialgyt@peteainmeduct.
26.3.4 Analyze impact of failing to follow data and measurements to solve a sewing construction problem (i.eri;sewadogjeteof fal
skipping a step of the construction process, incorrect measurement, wrong seam allowance width, etc.)

26.35 Demonstrate skills in using a variety of production equipment, tools, and supplies according to user magivas fordasstittior]
apparel, and textile construction; as well as the alteration, care and repair of garments.
26.3.6 Inerpret tables, charts, and figures from a pattern envelope or instruction guide sheet to support the gars&nt production prg
Benchmark: 26.4 Enhance career readiness in the fashion, apparel and textiles industries. 3|]2|1]0

26.4.1 | Participati| civic/community leadership and teamwork opportunities to enhance customer relation skills (i.e. FCCLA).)




26.4.2 Demonstrate knowledge of basic arithmetic operations such as addition, subtraction, multiplication, divisactiang/hemking wit
measuring, for the apparel production process.

26.4.3 Use structured probkstving methods and critical thinking skills when developing solutions for a garment construction proble

26.4.4 Develop personal goals and objectives, including prioritizing tasks to be completed using timelines and tiradgeamaskilkntok
improve workflow.

26.4.5 Demonstrate safe work habits and procedures, including injury praiogohmal mepdling accidents and safety incidents in a prod
(i.e. electrical equipment, cutting tools, storage of equipment, first aid, etc.)

26.4.6 Demonstrate ability to communicate and resolve conflicts in lab settings.

26.4.7 Working with others in lab settings, and using positive interpersonal and teamwork skills, achieve personeé pirojlgt objectiv €
project management: follow directions, take responsibility, respect for others and cooperation).

26.4.8 Manage personal work habits to accomplish assignments.

26.4.9 Communicate goal achievement with teachers and peers.

26.4.10 Create an electronic or physical portfolio for use in demonstrating knowledge, skills and experiences tof igatnteneygwations
samples, and pictures of completed work.

Additional comments:




Kansas Family and ConsurBerences Leamer Grade:
Fashion & Consumer Sciences Field
CourseApparel Production I Teacher School

Enrolled Date: Completion Date: Graduation Date:

CIP CoderAlD:19.0999Course #9203

Rating Scale: 3 Skilétlorks Independently Leamer Signature Teacher Signature
2 Limited SkillRequires Assistance
1 Skill Undeveloped
0 No exposurdo instruction or training

DirectionsThe following competencies are required for full approval of a course in a Human Services and Education@hecKriiniagpromiate number to indicate the level of
competency reached for learner evaluation.

COMPREHENSIVE STANDA&RD:Advance knowledge and skills required for careers in fashion, apparel and textiles.
Benchmark: 27.1 Analyze the global nature of the fashion and apparel industry. 3|12(1]0

27.1.1 Examine the global nature of the gmpalgition and textile industry including workforce regulations and natural resource usagg
27.1.2 Understand the impact of off shoring production or sourcing to the bottom line of a product.

27.1.3 Analyze the ethical and legal policies refjtieedpparel industry regarding design rights, licensing and violations of copyright.
27.1.4 Compare and contrast the production needs of fast fashion (off shore) vs design houses (on shore) and the skitkéetoseeded

Benchmark: 27.2 Demonstrate understanding of fashion, apparel and textile design applications. 3/2 1110

27.2.1 Use appropriate terminology for identifying, comparing, and analyzing the most common textile fibers.

27.2.2 Evaluate performance characteristics of textile fibers and fabrics to determine appropriateness to coapgictityramudititeions.
27.2.3 Analyze effects of textile characteristics (i.e. fiber, color, pattern, weavaknigsigo obpitoducts.

27.2.4 Explain the ways in which fiber, fabric, texture, pattern, and finish can affect visual appearance.

27.2.5 Utilize elements and principles of design in designing, constructing, and/or altering tefdibj@ppaodljasd

27.2.6 Construct design concepts with fabric or technology/computer, using -flediageandfoaking technique.

27.2.7 Analyze current technology and trends that facilitate design and production ofaeatfestdpparedducts. (i.e. software programs
Photdshop and lllustrator; industrial equipment)

27.2.8 Generate apparel design that takes into consideration environmental, technical, and economic trends and issues.

Benchmark: 27 Bemonstrate technical knowledge and skills of equipment and procedures used in fashion and apparel. 3|12(1]0
27.3.1 Interpret textile labeling information in a variety of apparel and/or interior applications.

27.3.2 Demonstrate ability to use sewing production & technology equipment to manage and perform project respiynsibilities indep
27.3.3 Practice knowledge of basic arithmetic operations such as addition, subtraction, multiplication, divisiewctaomswotkingpptdt
production and/or alteration process (i.e. measuring, estimating, ordering, purchasing, pricing).

27.34 Analyze data when interpreting product information and operational documents such as pattern envelopessguidel s aaek$eyi
labeling in specialty applications.
27.35 Develop speed and accuracy of professional skills in using a variety of equipment, tools, and supplieafat festili@coagactior
alteration, and repair.

27.3.6 Use appropriate apparel construction industry tools andneamitg f pressing, and finishing textile, apparel, and fashion prod
needle board, steamer, point press, etc.).




27.3.7 Apply advanced skills for producing and altering textile products and apparel while analyzing constructaah cocadianyditechr
gathering, pleats, linings & specialty fabrics, buttonholes, collars, facings, blind hem, raflatiffezentakibeck etc.).

27.3.8 | Apply information learned from construction information, observations/demonstrations, and manuals to atitgal construction f

27.3.9 Use structured probkatving methods and critical thinking skills when developing solutions for a garment construction proble

27.3.10 | Solve sewing construction problems independently using process skills. (i.e. incorrect sidgstbefalsiippawratatep of the
construction process, incorrect measurement, wrong seam allowance width, etc.)

Benchmark: 27.4 Enhance career readiness in the fashion, apparel and textile industry.

274.1 Participate in civic/community leadership and teamwork opportunities to enhance customer relation skills (i.e. FCCLA).

27.4.2 Interpret tables, charts, and figures from a pattern envelope or instruction guide sheet to support the gagssnt production pr

27.4.3 Create a reference of reliable sources of information (informational texts, internet, and/ds}doheidaretdrapply in constructir
quality product.

27.4.4 Develop personal goals and objectives, including prioritizing tasks to be completed using timelines and tiradguaaratyskilkntok
improve workflow and meet deadlines.

27.4.5 Generate new and creative ideas to solve problems by brainstorming possible solutions in lab settings.

27.4.6 Compare and contrast the cost of constructing, manufacturing, altering, or repairing textile, apparel, ardsighios poodsacts a

27.4.7 Demonstrate safe work habits and procedures, including injury protocol, for reporting and handling acciglestangreafetyiamc
lab. (i.eelectrical equipment, cutting tools, storage of equipment, first aid, etc.)

27.4.8 Demonstrate ability to communicate and resolve conflicts with a diverse classroom setting independently.

27.4.10 | Manage personal work habits to accomjisinasts.

27.4.11 | Respond with restatement and clarification techniques to demonstrate understanding of construction techniques

27.4.12 | Create an electronic or physical portfolio for use in demonstrating knowledge, skills and experiences wf include ¢
garments, product samples, and pictures of completed work.

27.4.13 | Communicate fashion, apparel and textile knowtllegige to o

Additional comments:




Kansad-amily and Consumer Sciences
Family & Consumer Sciences Field

Courseinterior Design 1 Learmer Grade
Course#1926Zredit:5cr
Teacher: School:
ClPCode FAID19.0999 Enrclled Date: Completion Date: Graduation Date:
Rating Scale:
8 Skilledworksndependently Learner Signature Teacher Signature

2 Limitedskills/Requirdssistance
1 Skillundeveloped
0 Noexposure, instructimmtraining

DirectionsThefollowingompetencieserequiredorfullapprovailfa courséna FAID Strand of the VisualGhuster Checkheappropriateumbetoindicate tHevelofcompetenegachedbrlearneevaluation
to the right.
COMPREHENSISEANDARD: 31.0 Integrate foundational knowledge, skills and practices for careers in housing, furnishings and interiors.

Benchmark31.1Evaluate cliéaheeds, goals and resources in creating design plans for housing, interiors and furnishings. 3R 1 |0

31.1.1 |Assess human needs, cubintbsafegs they relate to meeting housing and interior design requests.
31.1.2 |Assess a variety of avail@sieurces for interior design.

31.1.3 |[Evaluate the importancetihdMAR oals when working with ‘sliprajects.

31.1.4 |Critique design plans that address clezds, goals and resources.

31.1.5 [SummariZecaklndglobapoliciesssuesandtrendshat impact housing, furnishings and interior design.
31.1.6 |Analyzéechnologicahanges which can impact client wants vs needs in their request for smart design.

31.1.7 |Critique common design plansaghsidering client allergies, physical limitations and age. (i.e. child safety, universal design, toxinghrchonosictgpnsth

BenchmarB1.2Analyze products and materials used in meeting specific design wants and needs. 3R [ [0

31.2.1 |Analyze different styles of housing and interior themes (i.e. modern, country/farm, electric, French pageineial).English cott
31.2.2 |Determine features of furnishings that are characteristic of various historiddepelasdscéd, gruentury modern, French country, farmhouse)

31.2.3 |Research product information including but not limited to lighting fixtures, kitchen and bath fixtures, appdiances and access

31.2.4 |Compare and contrast appropriate uses, maintenance requirements and expected life of various floor covemtidess vealifaoesrargsfinish options.
31.2.5 |Analyze environmental considerations including but not limited to green, carbon footprints, sustainabilitynpatd Envaosimgniteterior design and furr
selections.

31.2.6 |Demonstrate ability in selecting products, nfiateishisigs, appliances and finishes to meet cost and quality choices for clients

BenchmarB1.3Demonstrate design ideas through visual presentation. 3R L [0

31.3.1 |ldentify and correctly use appropriate design and medium tools.

31.3.2 |Create renderings, elevations and sketches using appropriate media.

31.3.3 |Prepare visuals using legends, keys and schedules which align to the interior design industry.
31.3.4 |lllustrate the use of the design elements and principles in designing interior spaces.
31.3.5 |Design floor plans with considerations for zones, traffic patterns, work triangles, and safety.




31.3.6 |Demonstrate use of industry related medigifaldmaging, video, computer generated designs and layouts)

31.3.7 |Present design/project boards using accurate tools, media, architectural symbols and using correct industry terminology.

31.3.8 |Demonstrate understanding of drawing amdcglace usage.

Benchmark31.4Enhanceareereadinesthrough practiciagpropriatkillsnclassrooneommunigndfamily situations.

31.4.1 |Demonstrappropriate communication(skitlsaljstening, andritingkillsfocommunicattearly.

31.4.2 |Practicappropriatocial skillsjannergndetiquettsavarietyfsettings.

31.4.3 |ldentifgolutions to comnprablems within the interior design, housing and furnishings industry.

31.4.4 |Creatédeasproposalgndsolutiontoovercombarriersopersonajoabchievement.

31.4.5 |Establishpersonal portfal@ectroniorhardcopyjodocumengersonal achievements, akitlsxperiences

31.4.6 |Analyze use tethnologyhen establishiagcessingandnanaginglient accounts.

31.4.7 |Demonstrate measuring, estimating, ordering and pricing skills as they relate to interior and housing applications.

31.4.8 [Critiquéhe physicahvironmetd reducandpromotsafetyninterior spaces.

31.4.9 |[ldentifpersonaightsandresponsibilities @semployeandhowto addressiolations, including safety, training and credentials

31.4.10 |Practicpublic speakisgillgobuildpersonal confideraselenhancemployability.

314.11 |Practicsolvingeaiworldproblemeelatedomeeting housing, furnishing and interior design requests.

Additional comments:




Kansas Family and Consumer Sciences
Family & Consumer Sciences Field Learner: Grade:
Courselnterior Design Il (formerly Residential Interior Design)

Teacher: School:
CIP Codef-AlD19.0999Course #2212 Enrolled Date: Completion Date: Graduation Date:

Rating Scale: 3 Skillétlorks Independently
2 Limited SkillRequires Assistance Learner Signature Teacher Signature
1 Skill Undeveloped
0 No exposurdo instruction or training

DirectionsThe following competencies are required for full approval of a course in a Human Services and Education@hecKrdiniagpromiate number to indicate the level of
competency reached for learner evaluation.

COMPREHENSIVE STANDARDDemonstrate knowledge, skills and practices that align to residential interior design.

Benchmark: 32.1 Demonstrate fundamental understanding of working with interior design clients. 3|]2|1]0

32.1.1 Interpret client driveterior design needs with accuracy.

32.1.2 Refer to historical period styles and/or trends in building/interior design to meet client needs.

32.1.3 Assess financial resources needed to achieve client interior design goals for family residence, and/or hinmsiness\fabtyatate
(e.g. housing radggpartment, townhouse, single family, day care, senior care facilities, etc)

321.4 Analyze function of the space to determine effects of elements and principles of design to meet human nestsand aesthetic
32.1.5 Analyze considerations of remodel vs new build spaces in meeting client needs.

Benchmark: 32 Remonstrate technical knowledge and skills of equipment and procedures used in interior design. 3|12(1]0
32.2.1 Examine legislation, regulation and public policy affecting the building industry. (plrednsgaficedimitations, safetyresgents
and codes).

32.2.2 Review measuring, estimating, ordering, purchasing and pricing accurately.

32.2.3 Examine a variety of floor plans related to family and/or human services professions for efficiency andisiifegy bahdatr sttt
zones, traffic patterns, storage, universal design and space function.

32.2.4 Draw an interior spao scale using correct architectural symbols and drafting skills.

32.2.5 Determine applicable building codes, universal guidelines and regulations in space planning.

32.2.6 Create floor plan(s) using computer added drafting software.

32.2.7 Understand basics of electricity as related to circuits, wattage limitations, appliance and electrical alinegdseetise slettial and
human services related facility and safety considerations in design.

32.2.8 Determinelectrical and lighting needs to meet space function and aesthetic value with consideration for safety.
32.2.9 Create and present a project board to a client.

Benchmark: 32.3 Develop career readiness in the fashion, apparel anditesttife 3|]2|1]0

32.3.1 Participate in civic/community leadership and teamwork opportunities to enhance customer relation skills (i.e. FCCLA).
32.3.2 Interpret directions to appropriately use tools, follow procedures and establish foundational industry work habits.

32.3.3 Create a reference of reliable sources of information (informational texts, internet, and/or technical nthepjaisincoavidsting
design or production assignments.




32.34 Develop personal goals and objectives, including) paiskitinbe completed using timelines and time management knowledge
improve workflow and meet deadlines.

32.3.5 Generate new and creative ideas to solve problems by brainstorming possible solutions in lab settings.

32.3.6 Compare and contrast the cost of doing business across price points.

32.3.7 Demonstrate safe work habits and procedures, including injury protocol, for reporting and handling accigleistangd reafetyiamc
lab. (i.e. electrical eqeiptnuse of technology, storage of equipment, first aid, etc.)

32.3.8 Demonstrate ability to communicate and resolve conflicts with a diverse classroom setting independently.

32.3.9 Manage personal work habits to accomplish assignments.

32.2.10 | Create an electronic or physical portfolio for use in demonstrating knowledge, skills and experiences wffloddude ¢
plansproduct samples, and pictures of completed work.

32.3.11 | Communicate interior design knowledge to others.

Additional comments:




Kansas Family and Consumer Sciences
Family & Consumer Sciences Field Learner: Grade:
CourseFAID Design Studio

Teacher: School:
CIP Codef-AID: 9.0999Course #0160 Enrolled Date: Completion Date: Graduation Date:

Rating Scale: 3 Skillétlorks Independently
2 Limited SkillRequires Assistance Learner Signature Teacher Signature
1 Skill Undeveloped
0 No exposurdo instruction or training

DirectionsThe following competencies are required for full approval of a coursedarvaeétuamhEducation and Training Cluster. Check the appropriate number to indicate the le
competency reached for learner evaluation.

COMPREHENSIVE STANDARDDemonstrate fashj apparel and interior désigwledge, skills gumdctices

Benchmark: 30.1 Demonstrate technical knowledge and skills of equipment and procedures in work based applications. ‘ 3 ‘ 2 ‘ 1 ‘ 0

The following competencies will be determined by professional learning plan. A minimum of 5 of the foltowing will be included
30.1.1 Generate design that takes into consideration environmental, technical and differing price points.
30.1.2 Demonstrate ability to select fibers for best application as determined by consumer need, form and function.
30.1.3 Demonstrate graphic communicskitgs sharing product related information with a variety of audiences.
30.1.4 Prepare visual presentations which use measurement or scale, legend and symbols accurately.
30.1.5 Create design(s) using industry computer software reflecting client needs and wants.
30.1.6 | Apply measurement and price estimation skills in a variety of applications.
30.1.7 Demonstrate project development centered upon recycle, redesign and sustainable design thinking.
30.1.8 Critiquelesigns and determine selection process when working with clients.
Pick one of the next two:
30.1.9 Produce renderings, elevations and sketches according to interior design needs of client(s).
OR
30.1.10 | Construct and/or modify design to fit apparettaediextileeeds of client(s).
30.1.11 | Present designs utilizing a varigguaf presentation media such as digital imaging, video, CAD virtual or prints, virtual tour/3D
presentation boards.

Benchmark30.2 Demonstratareer readiness in the fashion, apparel and textile industry. 3|]2|1]0

30.2.1 Demonstrate positive customer relation skills.

30.2.2 Demonstrate appropriately usefadioisingrocedures and foundational industry work habits.
30.2.3 Complete a reference of reliable sources of information (informational texts, internet, and/or technicahncbagidysntoampéating
design or production assignments.

30.2.4 Demonstrate ability to use timelines and time managwhadgeland skills to meet deadlines.

30.2.5 Generate new and creative ideas to solve problems by brainstorming possible solutions for work related project problems.
30.2.6 Compare and contrast the cost of doing business across price points (e.g. constructing, manufacturingtesdtiéeirap arned pairhg
fashion products, how to set pricing for design work).

30.2.7 Demonstrate safe work habits andyrex;edcluding injury protocol, for reporting and handling accidents and safety incidents i
lab. (i.e. electrical equipment, use of technology, cutting tools, storage of equipment, first aid, etc.)




30.2.8 Demonstrate ability to conuatenand resolve work conflicts independently.

30.2.9 | Evaluate electronic or physical portfolio to ensure it documents knowledge, skills and experiences, ingadimngnéss
product samplasteriodesign plans and/or pictures of completed work.

30.2.10 | Communicate fashion, apparel, interior design and/or textile knowledge to industry professionals and/or clients.

Additional comments:




Kansas Hunan Sevices Cluster
Course:Careefomections

. Learmner Grade:
Course#22275 Credit: .5 cr
CIPCode:Family: 19.0798arly Chilti9.0709; Restaurant: 12.0504; Travel: 52.0¢ |1 eacher: School: _
FAID19.0999G0vernment: 44.0401 Enrolled Date: Completion Date: Graduation Date:
Rating Scale: - :
3 Skilled- Workgndependély Leamer Signature Teacher Signature

2 LimiedSkilsRequires Assistance
1 SkillUndeveloped
0 No exposurejndructionnortraining

Directions: The élloringcarpetenciesare required br fullapprovalof a carseina HumanServicesQuser. These skills ad@ectly tiedo the career ready practices and therefore importarity@atl Fam
Consumer Scieneasees. Check the appropriate nunber toindcée the levelbfcampetency reached for learner evaluon.

NOTEIf Community Connectiorig22270was completed prioto enrollment in Career Connections, some competencies are optional for inclusion. (Refer to
benchmarks/competencies below for indication eftfich may be omitted.)

COMMRREHENSIVESTANDARD 100 Synthesizeknowledgeskills, and practicesrequired for career readiness family and consumer sciences fields. (FCS1.0, FCS2.0,
FCS3.0, FCS4.0, FCS5.0, FCS6.0, FCS7.0, FCS8.0, FCS9.0, FCS10.0, FCS11.0, FCS12.0, FCS13.0, FCS14.0, and FCS16.0)

Benchmark: 111 Explore career paths within a specific family and consumer sciences field. * 3121110
1111 Analyzeopportunities for employment and entrepreneurial endeavors in a family and consumer sciences field. *
1112 Summarize education and training requirements and opportunities for a specific family and consumer scietfices occupation family
1113 Demonstrate job acquisition skills to gddasearkearning opportunities and employment in family ansctemsesreareers. *
11.1.4 Analyze the role of professional organizations aligned to a family and consumer sciences field to enhance personal success.*
11.1.5 Analyze all aspects of a selected Family and Consumer related industry.
Benchmark: 11.2 Analyze factors relating to providing individual, family and community services in a specific family andet@risumer sciences fi 3121110
1121 Analyze professional, ethical, legal, and safety issues that confront employees in fanslyiemrbsarzsests.
1122 Summarize licensing laws and regulations that affect a specific career field in family and consumer sciences.
11.2.3 Compare and contrast local, state, and national agencies and informal support regaliviesghydaditygand community services*
11.24 Sumnarizethe rights and responsibilities of clients and their families and/or customers. *
11.2.5 Analyze effective advocacy strategies to overcome diverse challenges facing fam#giandesopsefessionals. *
11.2.6 Analyze communsigtworking opportunities to promote partnerships in addressing family and consumer sciences related issues. *

Benchmerk: 1 1. 3 Denronstrate apprapriate canmunicationskillshatcantribute to positiveelationships in the workforce. ‘ 3 ‘ 2 ‘ 1 ‘ 0 ‘




11.3.1 Useappropriate canmunicdionmodesfrategiesfor the mosteffectiveoutcame.
11.3.2 Practice respectful behavior in identified occupational setting(s) (with regard to geodikuyeguit/oagthnicity as appropriate in setting experien
11.3.3 Demonstrate theuseof vebal, listening, andwitingskills t@annunicae clary on the job.

Benchmik: 11.4Demonstrateadershipgitizenshipndteanworkskils requireéorsuccasintheworkplace settings.

11.4.1 Demonstrate qualitywork and effecive carmunicdion in the workplace
11.4.2 Practice ethical decision making in all situations.
11.4.3 Detemminethe mostappropriate regponsetoworkplacsesituations basedon legal and ethicakansiceratians.

Benchmark: 11.5Analyzestrategiesto manage te multipléndividal, fanily, career, and/or cammunityrolesand respnsiblities.

115.1 Organizea carer portfolio(electonicor hard copyodocument krowledge, skillsandexperienceinafamily and consumer sciecees field.
11.5.2 Practice balancing wsckpol angersonal life responsibilities.
11.5.3 Analyze stress management stratepigisuicing personal, work, and community responsibilities.*

Benchmark: 11.6Demonstrade professional behaviors, skills, and knowledge in family and consumer sciences related work settings.

11.6.1 Follow rules, regulations, and works site policies that affect employer, employee, participant, and fambylitights and respons
11.6.2 Demonstrate professional and ethical collaborative relationships with colleaguefastipipanteaand, families.

11.6.3 Use critical and creative thinking to address authentic problems and/or conflicts in the workplace.

11.6.4 Complete accurate work and reporting documents which are submitted in a timely manner to appropriate supervisors.
11.6.5 Analyze personal strengths, needs, preferences, and interests through formal and informal assessment practices.

11.6.6 Demonstrate safe use of technology to protect identity of self and others.

1Benchmark: 11.7Enhance effective prevention and management techniques in a work environment.

11.7.1 Apply skills of critical thinking, intelligent detdigigrand problem solving in reducing/preventing conflict on the job.

11.7.2 Apply Zlcentury process skills in workforce assignments successfully (i.e. decision making, problem solving, goabsettjag)deadaesitipity, criti
thinking, and cooperation).

11.7.3 Analyzéhe physicadnd sociabrnvironrentsof a workplatereducepotentiadonflictand promote sakty . *

Additional comments:




